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· National Lawsuit Funding LLC

· 333 Naamans Road Suite 15A

· Claymont, DE 19703-2808

· Phone: (302) 792-1400; (888) 322-2400

· Fax: (302) 792-1800

· E-mail: contact@nationallawsuitfunding.com
· - Lawsuit funding is a practice in which individuals who are plaintiffs in lawsuits receive money from firms and individuals who take a lien on the proceeds of a personal injury suit in return for immediate cash. It is not considered a loan as the money does not have to be repaid if the plaintiff's lawsuit is unsuccessful; it is a non-recourse advance. Funding companies also advance money for attorney fees; however, some require the plaintiff to receive the funds for their personal injury.
· What must occur in order for the client to get funding:
· 1. The case is more than one month old

· 2. The plaintiff has retained an attorney

· 3. There is a third party to file a claim against (ie: insurance company)

· We accept applications from consultants, brokers, and other businesses sending us aged/overflow/denied applications.

· We don’t accept people with prior advances, under the age of 18 (unless wrongful death), non-US Residents, and any plaintiff without SSN number or Visa/Green Card.

· Learn more at: nationallawsuitfunding.com or legalfundingtoday.com or you may call 1-888-322-2400. Any of our staff can pre-qualify a plaintiff or answer your direct questions.

· National Lawsuit Funding
· Our Three big Nitches:

· All States but Ohio and North Carolina.

· 1. Workers compensation - a form of insurance that provides compensation medical care for employees who are injured in the course of employment, in exchange for mandatory relinquishment of the employee's right to sue his or her employer for the tort of negligence.
· See states that we fund:

· http://www.nationallawsuitfunding.com/workmans_comp.html

· 2. Slip N Falls – Often these are premise liability cases. A person is at a business or residence and they have an accident.

· 3. Automobile Accidents – Typically a moving violation occurs where there is an insurance policy that is going to pay the client for damages and or medical expenses.
· Full List of Types of Cases NLF Funds:
· Personal Injury
· Auto Accidents
· Medical Malpractice
· Wrongful Death
· Premises (Slip/Trip/Fall) Accidents
· Workplace and Industrial Injuries
· Product Liability Claims
· Dog Bites – Burns  - Other Injuries
· WHY PLAINTIFF’s CHOOSE NLF

· No Credit Check
· No Employment Verification
· No Monthly Payments
· Competitive and Affordable – Simple Quarterly Fee
· Capped Fee
· Repay the Advance from the Proceeds of the Lawsuit
· Only Repay the Advance if the case is Settled
· Fast, Professional, and Courteous Service
· Total Confidentiality
· HOW THE CLIENT GETS PAID

· Plaintiffs can choose one of three easy payment methods:
· Direct Deposit – The plaintiff must be the account holder
· Company Check - Via FedEx
· Western Union – To the plaintiff’s nearest WU location
· REMEMBER WE WORK WITH YOU

· Remember, our program is different than the other companies you are accustomed to dealing with: 

· - We fund as little as $200 and up to $10,000 +
· - We do not need any paper work from the attorney

· - We will fund what the other companies will not

· - We will fund most cases in less than 48 business hours

· - We have a brief one-page application (Online or Fax)

· SMALL IS BETTER

· While other companies may drown you with a sales pitch or tell you more of how they want things done or what you are not doing and need to do . . . we just want to make sure, if we have not already, that you have the basics down of getting the application in and getting paid.
· Our process or “how it works” is very simple and fast:

· ( It can take anywhere from 2 business hours to 48 business hours depending on the client or attorneys availability.)

· 1. We receive an application via online, fax, or email.

· 2. We fax the attorney a signed (by the plaintiff) release authorization letter.

· 3. We follow-up with the attorney for 5 to 10 minutes on the phone.

· 4. We take about an hour to decide how much we can award the plaintiff.

· 5. We fax the plaintiff the final agreement in writing to sign and fax us.

· 6. We fax the attorney the signed final agreement to sign and fax us.

· 7. We call the client to confirm how they want the funds.

· 8. We issue payment to the consultant or broker the next Wednesday.

· NEW CONSULTANTS

· If your not already a consultant please go to our consultant agreement located at: http://www.nationallawsuitfunding.com/brokers.html
· HOW TO GET PAID

· To get paid all you have to do is include your "Consultant Information" and that is First Name, MI, Last Name, and Consultant's Phone Number in the application via online, fax, or email (apply@nationallawsuitfunding.com) so we know who to pay. It is that easy. 

· We pay consultants Net 7 every Wednesday for the previous Monday through Friday funded applicants.

· Our biggest request is: "how do I market myself online?"

· Well here are some basics we have found to produce results and not break the bank. 

· NOTE: We have NEVER released this information before, but to our consultants and quite frankly we have never heard of any paid marketing package recommending all that we recommend for FREE. Believe us when we say we have put quite a bit of money into researching the 'how to' about Internet Marketing. 
· TIP 1. Have an online website.

· A website should have the following pages:

· Home (your summary of who, what, where, how and why)

· About or How it works (simple who are you or FAQ)

· Apply – Application or short squeeze form

· Product and/or Service (what you provide)

· Privacy and/or Legal (standard legal copy)

· Contact (physical location and how to contact you)

· Site Map (list of where things are on your site; Inbound Links)

· If you need a great form technology we recommend tectite.com and to prevent spam captchacreator.com.

We have found godaddy.com from the domain to the website hosting has been the best one stop shop for someone new or advanced in the online world.
· You may want to look at the Economy Plan at $4.99 a month, but go ahead and for an extra $2.99 a month get the dedicated IP. You will be glad you did. If you want to add some technology or scripts you best start off with the unlimited plan at $14.95.
· Reasonable and Dependable Alternative Hosts are:

· hostgator.com

· hostinglizard.com
· servage.net
· websitesource.com
· bluehost.com
· aplus.net
· doteasy.com
· TIP 2. Now that you have hosting you need a website. You have a budget (big or small you have one) and at $60 to $600 for a starter website you are just not sure. Well, we are going to give you an *Advanced Secret*. 

· Over at templatesbox.com ($49) or dreamtemplate.com ($59) they offer their whole premium collection for only a per YEAR subscription! You get any or all the sites original files to customize a site for only a small yearly fee. 

· NOTE: First check out the free ones they have on their website. In fact, they have free banners, Logo Templates, and Newsletter Templates, but Shhhh it's our secret so keep it among us, friends, and the ACFA crowd. 

· TIP 3. Now that you have a website we won't kid you that optimizing it as a "sales engine" is easy, it is not. It is an ongoing learning event. Yet, if you want some solid advice you might look at www.marketingtips.com as a good starting place.

· If you just want the basics you can put some sales copy over at the following websites: 

· www.craigslist.org 

· www.backpage.com 

· www.smallclassifiedads.com 

· For an advance user of the Internet you might make a company profile over at (Social Media authority websites): 

· www.squidoo.com 

· www.myspace.com 

· http://del.icio.us 
· twitter.com
· snipi.com
· Online submissions of your website (some are paid and some are free): 

· Google - www.google.com/addurl/?continue=/addurl 

· MSN - http://search.msn.com/docs/submit.aspx 

· Yahoo - http://search.yahoo.com/info/submit.html
(you must first have a yahoo email account) 

· ASK - http://about.ask.com/en/docs/about/webmasters.shtml
· www.Business.com (Paid) 
· www.searchenginewebdirectory.com
· http://Dir.Yahoo.com (Paid) 

· www.Directory.eSearchLogic.com 
· www.DMOZ.org 

· TIP 4. Now some of you want to understand how to make sense of who comes to their website and really sink your teeth into it. You may find www.google.com/analytics to be very helpful. It is a free service where you place a small piece of code on all of your web pages and it does the pie charts or graphs for you. 
· TIP 5. For those who are having troubles getting their website indexed in the engines might look at the following for some advanced tips on how to get your websites site in the index (Google and Yahoo Site Maps): 
· Google - www.google.com/webmasters/sitemaps/login 

· Yahoo - http://siteexplorer.search.yahoo.com/mysites 

· ASK: http://mystuff.ask.com
· If you do go down the road of PPC  . . . you might want to stick with only top level search engines like Google Adwords. Otherwise there really is only Google, Yahoo, or MSN.

· Google - adwords.google.com
· Yahoo - login.marketingsolutions.yahoo.com

· MSN: adcenter.microsoft.com
· BONUS: 

· A. Sometimes chat rooms or forums are good places to talk about an industry. Be creative and remember to not spend too much time on one thing. A good universal client for chat is pidgin.im for the PC or adium.im for the Mac.

· B. In your emails (not a free email account) to anyone always put a signature with your full information (name, title, site, email, voice, direct number, fax, AIM, address, and possible logo) on how to reach you or your website. Even your current clients and business associate will find it handy to have your info right there in all of your communications. Plus, you should always take that branding opportunity.
· ONE LAST METHOD: eMail Marketing has been thought as SPAM or a gray area. In recent years it has become an exploding industry and economical way to get in front of people. If you want to know the source of most data it is using “squeeze pages” on websites to collect consumers that are interested or going to the source . . . companies like infousa.com or priorityoneemail.net for contacts/consumer data.

· Email Companies

· Lyris.com or eMailLabs.com
· Returnpath.net
· Strongmail.com
· ExactTarget.com
· ConstantContact.com
· VerticalResponse.com
· Software/Web Scripts
· PHPlist.com (Website Newsletter Manager)

· mailing-manager.com

· maxprog.com (desktop)

· Online Marketing is an exploding avenue for getting in front of people. 

· Remember: a website is a presentation you put out for people to find you which presents what you can do for them. If you do not have the time, you can still leave your information to call or email you at numerous classifieds or social media websites. Think outside the box!

· *** DISCLAIMER ***

· All the suggestions, opinions, and information are for educational purposes only. In no way do we imply any way a guarantee of success and the statements are only opinions set forth as information to be acted on at the individual's discretion.
· Offline marketing in the real world with legal funding is something that can be an art. You need to understand where your target audience is.

· Here are a few ways to market to your prime target audience:

· 1. During the time of the accident. Attorneys are by far the best place to get a referral; however, insurance agents, emergency service drivers, public servants, police/traffic officers, medical professionals, and rehabilitation centers . . . all of these are prime people and/or places for plaintiffs to learn more about what you can offer them. 

· TIP: Offering a professional something as simple as a gift card for referrals can be a big deal. There is a conflict with giving an attorney a referral incentive, but for may other professionals it can be acceptable. Some places will gladly want cross referrals and this may be your foot in the door.
· 2. Places where everyone goes. Super Markets / Grocery Stores or Laundry Marts are places where people pick up leave behinds. Frankly, plaintiffs are more in the mood to mull around or are waiting and have nothing better to do but read something that is nearby. Sometimes working with an existing advertiser that is distributing publications in “general traffic areas” can be a gem.
· NOTE: Always ask an advertiser if you can get a test rate and do a wave mailing or test the waters. In today’s times more advertisers are going to bend over backwards to get your business and not lock you into long term contracts.

· 3. Coupons & Circulars There are companies that for as little as $75 to $300 put full color ads within local circulars or magazines. Look in your mail and you can call the number in the fine print for the advertising agencies that service coupons and circulars.
· 4. We all know TV, but . . . there is a growing market for local TV spots within some cable networks. Often these places are eager to get into new markets and are willing to allow small “cash buys” for little or no upfront money with PI deals (paid per action). With today’s computers and sites like corbismotion.com you can put together a commercial on your own. 
· 5. The courts and Public info:  Working with an insurance agent can be a conflict if the insurance company has a policy not to work with other companies or individuals. Even public info with the courts can be a challenge to obtain; however, the information is available and some get good results with obtaining lists of people who recently filed auto accidents and lawsuits.
· 6. Postcards . . . for a limited time we have postcards stock piled that we can send you so you can send out to select lists. All we ask is for you to pay for the shipping. In addition there are companies like vistaprint.com or verticalresponse.com which you can purchase great looking postcards to send to prospects. 

· 7. Buy-ins / Advertising Compensation Programs. Some companies will split the cost of adverting ventures. It never hurts to ask; however, remember there might be a reason why your commission or compensation is what it is. Some companies might re-negotiate how much your payout is when they have take the risk along with you.
· TIP: Another way to keep costs down is to get a group of similar advertising services to promote. Take referrals for a broad range of funding. Then depending on the client’s need you can process their application(s) according to your funding sources. Sometimes a broad net is the best way to keep costs down or find a profitable source of income to pay for more advertising.
· 8. The Non-Profit or Organization Angle. The days of just getting a media discount are long gone. Most advertising costs are based off of the same rate sheet no matter who you are; unless, you’re a big budget client. Some have found creating a funding service company, which works the same as a consumer help organization, can be more attractive to a consumer. Plus, you are more likely to get a better rate on your offline marketing expenses. Some advertisers will only discount organizations if they are a 501(3)(c) designated non-profit organization.
· Finally . . .

· We hope this information is helpful and always remember to start small with tests in local news papers, mailers, and TV commercials before possible national spots. If a form of advertising is not for you . . . then it is okay to move on to something else. You can bring in amazing results with just a small test or learn what is a failure without spending too much time and money. As with anything "your success is our success". 
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· Some simple truths in order to succeed . .  .

· Common Sense is not so common any more.

· Positive People need a list of reasons why to do things.

· Pessimistic People need a list of reasons what will happen if they don’t do things.

· Trial and error – Often it takes 7 tries to get something done.

· Goals – Write them down. Parking Lot – Write things down to get to later.

· Check lists – If one thing is missing it is not a total all or nothing failure. You just missed a step and possibly every step is crucial to complete the process and get results.
· Remember your success is our success . . .
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